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Trip Creative Services is a design agency which provides the highest quality communication design work. 
Our inhouse team of creatives, developers and producers are always on the lookout for new and exciting ways to help 
you communicate. With over 400+ projects successfully completed, our strength lies in our ability to fuse your vision 
with our various backgrounds, to create constructive ideas, movements and experiences.

Our Services include:
Film | Video | Animation | Motion Graphics | Branding | Graphics | Web+ | Digital Design | Apps & Games | Interactive 

WHAT DO WE DO?

1. Originality
We have a great team of associate copywriters, Artists, Creative Directors and Guru’s onboard, as consultants and colleagues. 
Therefore no matter what the medium, the communication will be clear and above all original. 
After all, you are one of a kind and so are we.

2. Concept to Creation and Delivery
Amongst our specialities are Experimentation and Strategy. 
We provide a multi dimensional solution. 

3. Cost Effective Client Driven Approach
With our grasp of strategy, directions towards innovative thought and market insights we can provide you with the most 
cost effective solution. We believe in long term client relationships and understand your needs. 

HOW WE DO IT?
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TESTIMONIALS

”Thanks for pulling together a great show – The work was 
experimental and the show was experimental as well, 
which makes what we did so much more impressive! 
Looking forward to more!”  

 - Hemmant Jha
Chief Design Officer

Godrej & Boyce

”Great company with lots of innovative Ideas - completely 
refreshed the way we do handwashing promotion.”

 - Dr. Myriam Sidibe
Global Social Mission Director

Unilever - Lifebuoy
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“Thanks for bringing the kind of sensibility,understanding 
and attitude you brought to the table. Certainly look forward 
to and hope for more collaborations going forward.”

 –Ankit Mehrotra
Independent Film maker

This testimonial is for our work done to create the 360 degree interactive 
mastheads integrating shoot and 3D for the Youtube Creators

Campaign for Google

“I would like to appreciate the quality of work which is 
being churned out, hoping to see the best of you guys 
always. Its a worthwhile Trip!”

 –Punit Pandey
Executive Vice President, New Business

9X Media Pvt. Ltd.

”It was great working with Trip Creative Services, both for 
the logo and the app design. Their speed and flexibility to 
work is just awesome!”

 –Shishir Kapoor
Mobile Venture Lead

Cognizant BV, Netherlands

”Please congratulate the team for me! These awards are 
evidence of the great work they did for the Super Duper 
Princess Heroes!”

 –Sanjay Nambiar
Author SDPH, Umiya Publishing, USA

This testimonial is for the character design, development and book design 
for The Super Duper Princess Heroes (SDPH) which also won three 

awards: Mom's Choice Awards Silver Medal, Gelett Burgess Children's 
Book Award, Family Choice Award.



FILM/VIDEO
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ANIMATION
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GRAPHICS



PRINT
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CONTENT DEVELOPMENT 



WEB+
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APPS & GAMES

CATCH
AND SOAP

Objective of the game
To understand that germs are not good for children, and water and soap can save 
children from the germs

Material
1 Child as a Germ
1 Child as a Soap
1 Child as a Water Drop
5-6 Players
Fairly big playing area for the children to run
Props:
Water and soap should be visibly recognizable in their role. Options are:

Ÿ Water can hold a water bottle, soap can hold a soap to identify them
Ÿ Get colour coded badges for students to have around their neck (blue for water, 

red for soap, green for germ) 

How to play
· The germ starts chasing the children. To tag a child, the 

germ has to touch their palm

· Once the germ tags a kid, the kid has to freeze into a 
squat and cannot move

· Only the soap and water can save the child. The soap and water can rescue the 
tagged/frozen children. To do this, the water has to hold one hand and the soap 
has to hold the other hand. Only once the soap and water 
are holding the kids hands can he get up and resume 
running away from the germ. 

· The soap and water have to make sure there are no kids 
squatting. 

· When there are no kids squatting the soap and water can run after the germ to 
catch it.

SOAP HOLDS 
ONE HAND

WATER HOLDS 
ONE HAND

ONCE TAGGED BY
THE GERM, THE CHILD

HAS TO SQUAT

Discussion points
Q: What happened when the germ tagged a child?

Q: How could the child move again?

A: The child could not move. Germs can make children sick hence should be avoided

A: The child who has contact with soap and water can stay healthy and free from germs. 
Children should regularly wash their hands with soap and water to wash away germs

Take the pledge with students: 
I pledge to wash my hands with soap and water before eating

HAND 
SOAP 

WATER
Objective of the game

Material

How to play

To be in the group that has a hand, water and soap

Teams of 3 Children each

· Explain to children how to 
show hand, water and soap

· Have a practice round by saying “Hand, Water, Soap!” after which 
the child has show their hand as hand/water/soap (they can 
decide which one)

· Divide children into groups of 3. 

· Call “Hand, Water, Soap!”. Only the group with a combination of 
Hand/Water/Soap can continue to the next round. Other combinations (eg. 
Water/Water/Hand) are eliminated

· Repeat the same in the next round. The last group of 3 left is the winning team

Discussion points
Q: How do you win the game?

Q: Why do other groups not win?

A: Only hand, water and soap can win the game. These are also the 3 characters that 
represent Global Handwashing Day, October 15th 

A: Water and hand alone is not enough, nor is soap and hand. It is only when the hand is 
washed with water and soap that children are strong, healthy and protected

COUNTDOWN
3...2...1...

WINNING COMBINATION OF
HAND SOAP AND WATER

THESE ARE THE 
HAND SIGNS FOR

“HAND, SOAP AND WATER”

HAND HAND 

WATER   WATER   

SOAPSOAP

Take the pledge with students: 
I pledge to wash my hands with soap and water before eating

SOAP TAG

Objective of the game

Material

How to play

Water and Soap have to together remove all the germs

10 Children (as Water drops)
  5 Children (as Germs)
  1 Den (as Soap)

Props:
Water and soap should be visibly recognizable in their role. Options are:

Water can hold a water bottle, soap can hold a soap to identify them
Get colour coded badges for students to have around their neck (blue for water, 
red for soap, green for germ) 

· The 10 children (WATER) are lined up in a row with one arm spacing. Every 
alternate kid is facing the opposite direction (left, right, left, right etc)

· 5 children (GERMS) have to avoid getting caught by the 
Den (SOAP). The soap chases the germs clockwise around 
the 10 water drops. 

· The germs can use the spaces between the water drops as shortcuts to get 
away from the Soap Den. 

Ÿ

Ÿ

SOAP

ROW OF 10 CHILDREN FACING OPPOSITE DIRECTIONS 

CLOCKWISE DIRECTION

GERMS CAN CUT THROUGH THE ROW OF CHILDREN

GERM
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AR | VR | 360° VIDEOS 
360 degree video and animation

with multiple levels of interactivity. 

Interactive Camera Control.

Invideo Object/ Subject Interactivity.
Multiple trigger points. 360 degree

Motion Graphics and Animation.

360 degree video in 360 degree
video Interactivity. 

SBS



MULTI SCREEN CONTENT

ŠKODA  new Superb and Rapid car PR launch event content motion graphics,
edits and presentations. Event Company: Cab Experiences | Seventy7 Ent.

Motion Graphics, event and product logo animations, edits, the event packaging, 
multi screen graphics and opening �lm for the prestigious Google For India Event 
(Both editions: Dec 2015 and Sep. 2016) Event Company: Cab Experiences 



Thank you. 
For more information, 
Contact us:

Prateek A Sethi
prateek@wearetrip.in
+91 9890110808

Pune (Head Office):
Trip Creative Services
20, Anand Park,
Aundh, Pune - 411007

Mumbai (Creative Team):
Mahim West - 400016

contact@wearetrip.in
www.wearetrip.in
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